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aŀǊǘƘŀΩǎ aŜǎǎŀƎŜ 
By Martha Maris, 
HPREC President 
 
Happy New Year to everyone!  Along 
with the HPREC Board of Directors, I 
want to wish you all the very best in 
the new year.    
 
What a wonderful Holiday Luncheon we had in 
December, especially since we were celebrating our 
30th anniversary as a club as well as HP's 70th 
anniversary and Agilent's 10th.  Wasn't it great to see so 
many of our past Club presidents in attendance for this 
special occasion, including our first president, Fred 
Andersen, who traveled up from Southern California to 
be with us?  We were also pleased to have Chuck 
House, ŦƻǊƳŜǊ It ǎŜƴƛƻǊ ŜȄŜŎǳǘƛǾŜ ŀƴŘ ŀǳǘƘƻǊ ƻŦ ά¢ƘŜ 
It tƘŜƴƻƳŜƴƻƴΣέ ŀǎ ƻǳǊ ƎǳŜǎǘ ǎǇŜŀƪŜǊΦ  IŜ ƎŀǾe a very 
interesting, informative and entertaining          
presentation.  Be sure to see a separate article in this 
ƛǎǎǳŜ ŀōƻǳǘ /ƘǳŎƪΩǎ ǇǊŜǎŜƴǘŀǘƛƻƴΣ ǘƘŜ Ǿƛǎƛǘ ƻŦ ǘƘŜ Ǉŀǎǘ 
presidents and the overall event by Gary Ruppel.   
 
We were also honored to have Steve Beitler and Karen 
Lewis from Agilent with us and Camilla Nelson from HP.   
Our primary HP sponsor, Jill Sweeney, Senior Manager 
of Worldwide Retiree Programs, was not able to attend, 
but sent greetings to everyone.   
 
During the meeting, I reflected on the events of the past 
year and the many ways we try to keep you connected 
with each other, your former company and the 
community:  1) three Club-wide events; 2) a variety of 
ongoing monthly activities; 3) lots of local tours as well 
as longer trips and cruises; 4) community volunteer 
projects; 5) a bi-monthly hardcopy/online newsletter 
(HPREC News); 6) a Club Web site 
(www.hp.com/retiree); 7) an online E-mail Directory;  

8) a hardcopy membership directory that is distributed 
in February; and coming soon ς an HPREC Facebook 
page.    
 
The Club also provides the option of dental insurance to 
California Club members, and around 300 members 
took advantage of this opportunity last year.    
 
²Ŝ ǳǇŘŀǘŜŘ ŀƴŘ ǊŜǾƛǎŜŘ ǘƘŜ /ƭǳōΩs Bylaws with the 
leadership of Pat Capshaw along with Marcia Adams, 
Carol Nakamoto, Susan Carnahan and myself.   
 
I reported that our current membership is more than 
1,600, and that we finished the year in good financial 
shape with $23,000 in income, $22,000 in expenses for 
a net positive balance of $1,000.  Thanks to all our 
teams for good financial management.  John Weidert 
announced the winners of the membership referral 
contest:  Curt Gowan and Carol Nakamoto. 
 
We recognized the Volunteers of the Year:  John Kwan, 
Fran Low and Bill Taylor and pointed out that HPREC 
retirees gave over 22,000 hours of community service 
during the year (a dollar equivalent of close to half-a-
Ƴƛƭƭƛƻƴ ŘƻƭƭŀǊǎύΣ ŀƴŘ ǘƘŀǘΩǎ ƻƴƭȅ ǿƘŀǘ ǿŀǎ ǊŜǇƻǊǘŜŘ ǘƻ 
us.  We know the number is much higher.   
 
The Golfers of the Year were John McCabe, Pat Hanson 
and Marcia Lubecki ς the latter two tied for Lady Golfer 
of the Year.   
 
I gave a quick overview of some of the events and 
activities that are being planned for this year including 
the Spring Fling on Friday, March 26, and the Summer 
BBQ on Saturday, June 5.  The Board and members of  
numerous committees are hard at work planning 
programs and activities for you.  (See a photo of the 
new Board on the next page.)    
 
We concluded the event with the popular 
announcement of door prize winners.  In addition to the 
boxes of candy from the Club, we had some very nice  

http://www.hp.com/retiree
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prizes donated by HP and Agilent.  We thank both 
companies for their generosity.  It was very fitting that 
Past President Bill Wolfingbarger won the grand prize 
since he and his wife Gerry were celebrating their 64th 
wedding anniversary the day after the lunch!   
 
I want to thank Pat Fausett and her team for the overall 
coordination of the event logistics and Gary Ruppel and 
his team for the program planning.  Plus many thanks 
go to all other team members.  A large group of 
dedicated volunteers is responsible for making the 
event a success.    
 
If you have any feedback or thoughts to share, please 
contact me at mmaris@sbcglobal.net or 
(650) 965-4964.  Again, many good wishes to you all for 
the new year. 
 

Ha ppy New Year  
from the HPREC 

Board!  
 

 
 
 
 
 
 
 
 

 

 

Newsletter Survey Results 
By Deihleen Claffey 
 
Thank you, again, to everyone who responded to the 
nŜǿǎƭŜǘǘŜǊ ǎǳǊǾŜȅ ƛƴŎƭǳŘŜŘ ƛƴ ǘƘƛǎ ȅŜŀǊΩǎ ŘǳŜǎ ƴƻǘƛŎŜΦ  L 
greatly appreciate those of you who took the time to 
write comments and offer suggestions. 
 
Following are the survey results: 
 
Number of surveys received: 719 
Percent of recipients who prefer hardcopy: 79% 
  
Below is a graph showing the ranking of the usefulness 
of the information provided. 
   

 
 
While most of what we include in the newsletter is very 
important or important to most people, the areas of 
ƎǊŜŀǘŜǎǘ ƛƴǘŜǊŜǎǘ ŀǊŜ {ȅƳǇŀǘƘȅκhōƛǘǎΣ tǊŜǎƛŘŜƴǘΩǎ 
aŜǎǎŀƎŜΣ /ŀǊƻƭΩǎ /ƻǊƴŜǊ and Event Reports. 
 
The comments received included, but were not limited 
to the following: 

¶ Include more pictures 

¶ tǳǘ ǇŜƻǇƭŜΩǎ ƴŀƳŜǎ ƛƴ ǇƛŎǘǳǊŜ ŎŀǇǘƛƻƴǎΣ 
whenever possible 

¶ Add a featured retiree article ς ŜΦƎΦ ά²ƘŜǊŜ ŀǊŜ 
ǘƘŜȅ ƴƻǿΚέ 

¶ Add recognition of people who work behind the 
scenes at events 

¶ Shorten articles to be more summary-like 
 
These and many other suggestions will be used in the 
upcoming year and beyond to improve the usefulness 
and enjoyment of the newsletter.  If you have additional 
comments or suggestions, please send them to me at 
HPREC_News@yahoo.com. 

     Deihleen 

Pictured Board members are: (front row) Pat Fausett, 

Chris Gandel, Pat Capshaw, Martha Maris, Carol 

Arnett.  (standing front) Fran Low, Marialis Seehorn, 

Elizabeth Shen, Gordon Mullin.  (standing back) John 

Toppel, Deihleen Claffey, John Weidert, John 

McGowan, Harold Kaye, Herbert Knoesel and Phil 

{ƳƛǘƘΦ  bƻǘ ǎƘƻǿƴ ŀǊŜ tƘȅƭƭƛǎ IƻŦŦΣ 9Ř hΩwŜƛƭƭȅ ŀƴŘ 

Homer Wong. 

mailto:mmaris@sbcglobal.net
mailto:HPREC_News@yahoo.com
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  2009 Retiree Briefing Summary 

with Mark Hurd  and HP Leaders 

By Jill Sweeney, HP  
and Carol Nakamoto, HPREC 
Photos by Carol Nakamoto 
 
Introduction 

At the 2009 Retiree Briefing held on October 30, CEO 

Mark Hurd and HP leaders Prith Banerjee, Joe Eazor and 

Glenna Patton shared highlights from the first three 

quarters of the fiscal year.  They discussed company 

strategy, innovation and why the HP brand matters with 

more than 1100 HP and EDS retirees living in the Palo 

Alto area, through local gatherings at sites in Corvallis, 

Cupertino, Fort Collins, Houston, Plano and San Diego 

and via a live worldwide webcast. The event also 

featured a product and information fair showcasing the 

HP mini, Web enabled printer and Touchsmart PCs. 

Staffers from HP Benefits, Addison Avenue and local 

retiree clubs were on hand to answer retireesô benefit and 

program questions.  

 

 

 

 

 

 

 

Program Beginsé 

Glenna Patton, Vice President of Brand Strategy, kicked 

off the meeting by welcoming the retirees and 

introducing the agenda: 

Welcome & Agenda Glenna Patton 

Business Update Mark Hurd 

HP Enterprise Services Joe Eazor 

Q & A Mark and others 

HP Labs: High Impact 

Research 

Prith Banerjee 

Unleasing the HP Brand Glenna Patton 

Getting Involved Glenna Patton 
 

 

HPREC President, Martha Maris (right), is conversing with Becky 

Everett, and in the background, Margaret Toppel from AAFCU is 

chatting with a (potential) Credit Union member. 

 

Many retirees are looking forward to Markôs talk. 

 

Carol Nakamoto and Art Fong, with Anna Mancini, HP Archivist, 

sitting next to Art. 

 

More retirees in attendance. 

 

Homer Wong, Margaret Toppel, Pat Capshaw in front row.  John 

Toppel sitting behind Homer, Gary Gujral next to John. 
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Business Update-- Mark Hurd  

Mark welcomed the retirees and extended a special 

welcome to EDS retirees and explained that EDS has 

become a critical component of HPôs Enterprise Services 

and is a significant part of the company strategy going 

forward. He recognized that retirees are important to HP, 

representing the heritage of the company and as an 

active and influential base of advocates, the extension of 

HPôs brand and culture. 

He highlighted the numbers of what HP represents 

today: 

-  300,000 active employees 

-  60,000 retirees spanning not only HP, but EDS, 

Mercury, Compaq, Agilent, Digital, Scitex and 

other acquired companies that are now part of 

HP 

-  From $80 billion in 2004 ï to end of 2008 with 

$118 billion, representing $38 billion worth of 

growth 

Mark went on to recap the last three quarters of fiscal 

2009 and acknowledged 2009 as a tough year for the 

global economy. HP had not been immune, particularly 

in its product businesses. He highlighted a bright spot in 

Services and the diversification and stability of those 

revenues are tremendously important to HP. To handle 

the recession, HP set a goal to keep its strategic focus; 

invest for growth; gain share; take tough discretionary 

actions necessary to gain share; and emerge in a stronger 

competitive position. 

 

 

Going forward, Mark noted that a lot of things have been 

done to position HP to win and to take full advantage of 

what has been built.  He said, ñWe need to face the 

world as one company, one HP with a strong unified 

brand.ò  Additionally, work is being done to line up the 

portfolio behind customer solutions and unleash the 

power of the company. 

In closing, Mark asked the retirees for their help in being 

an important extension of the HP brand. 

HP Enterprise Services ï- Joe Eazor 

Joe addressed the group on a large screen from Plano, 

TX and summed up the EDS acquisition as a 

combination of the best of two market leaders. The 

company that created the information technology series 

industry joined the largest technology company in the 

world. EDSôs proven operational excellence and HPôs 

best-in-class technology and innovation create the most 

complete services portfolio in the business. 

Joe introduced the Enterprise Services Portfolio, 

highlighting the ability to offer flexible technology and 

sourcing; collaboration and expertise; market-leading 

technology and practical innovation and operational 

excellence with balanced global delivery. He went on to 

discuss progress to date in the areas of integration and 

operational activities and acknowledged the tough 

decisions and challenges they had experienced.  Joe 

shared the future vision for Enterprise Services and gave 

an overview of growth opportunities in the market. He 

concluded with a list of impressive client wins including 

Vale S.A., Nissan North America, and American 

Express. 

After Joeôs update on HP Enterprise Services, Mark 

facilitated a Q&A session. 

HP Labs: Research Overview ï Prith Banerjee 

Prith, the head of HP Labs, gave an overview and 

positioning of where HP Labs is today, and how it is an 

important part of the innovation story at HP. He 

explained the HP Labs transformation based on three 

strong points: 

-  Focus on high impact research 

-  Technology transfer 

-  Open innovation 

He announced that in 2009 HP Labs received more than 

60 innovation research awards from 46 universities in 12 

countries. 

Mark Hurd speaking to an enthusiastic group. 
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Prith gave several examples of the research HP Labs is 

doing and introduced a video based on a technology 

called SkyRoom. The vision for SkyRoom is to provide 

a seamless collaboration technology allowing people to 

use their computer or workstation as a collaboration 

device. 

Unleashing the HP Brand & Getting Involved ï 

Glenna Patton 

Glenna explained that a cohesive pan-HP strategy is 

necessary in order to amplify the power of the 

companyôs great portfolio and address the limited view 

that customers have of the companyôs capabilities and 

offering. While coherence is important, itôs not enough.  

Customers must feel something for HP and have an 

emotional connection to the brand. Glenna went on to 

explain that this has been an area of weakness for HP so 

the plan is to drive passion and preference for HP which 

will translate into sales, expanded margins and most 

importantly into loyalty. 

Glenna gave a high level summary of HPôs new brand 

strategy platform and explained how HP is defining 

itself. She explained that at the core, HP is constantly 

unleashing new possibilities for customers, sparking 

creation that has a catalytic effect on business, lives, and 

the earth. She highlighted several character 

differentiators: optimistic, brave, relentless and 

ingenuity that set HP apart in the market. Glenna showed 

the new brand film that captures the notion of ñCreate 

Amazing,ò ña statement of our intent of who we are.ò 

Glenna switched gears to share how retirees can get 

more involved with HP going forward. She shared 

feedback from retirees showing how retirees want to get 

more connected with HP including connecting with 

friends and other retirees; wanting to be able to have 

access to employee purchase programs and friends and 

family programs and volunteer for causes that retirees 

are passionate about. She also shared that HP knows that 

retirees want to provide ideas about how they can help 

inspire HPôs continued success. 

Glenna announced a new platform for retirees so they 

can experience several ways to be involved with HP, a 

Facebook fan page for HP retirees, a central place to 

share and connect. She went on to announce that EDS 

retirees now have access to the HP employee purchase 

program, and that the VolunteerMatch tool will help 

retirees find opportunities to volunteer with HP 

employees. Glenna mentioned that sustainability is a key 

theme for retirees, and HP has launched a program 

called Power to Change which we can access from the 

retiree Facebook page. She also reminded retirees that 

joining a retiree club is a great way to get involved and 

for retirees to consider starting one if there isnôt one in 

their area. Glenna closed by thanking retirees for their 

attendance and inviting us to visit the product and 

information fairs. 

Feedback 

Feedback was extremely positive with retirees 

appreciating Markôs candid style and the mix of speakers 

and topics.  Retirees commented on valuing the outreach 

and continued communication efforts by HP, and they 

want to see this program continue and expand. Reaction 

at the broadcast sites was positive and appreciative, 

noting that having executives host the session was a 

great way to take the companyôs message into the 

communities.  

 

Some retiree feedback excerpts: 

ñThis is the first time I have come to an event since 

Mark joined and I am very impressed.ò  

ñI really like the direction the company is going.ò  

 ñHP brand strategy really spoke to the market.ò  

A valuable retiree contribution is sharing insights for 

improvement and increasing confidence in HPôs future. 

Many constructive ideas were shared including 

expanding the number and variety of sites participating; 

showcasing additional products; increasing question and 

answer segment; and suggestions for engaging retirees 

as ambassadors and expanding outreach to untapped 

retiree populations. Feedback is always welcome and 

can be shared through the HP Retiree Web site:  

www.hp.com/retiree/feedback_other.html 

Watch the Event Replay from the link on the Retiree 

Web site: www.hp.com/retiree.  In the blue text box on 

the home page, click on ñTo view the replay, click here.ò  

The Q&A session is included. 

HP Launches a New Face on Facebook for Retirees 

From the home page, go to the ñGet Involvedò section, 

click on ñJoin us on Facebook.ò  More information in 

future issues. 

http://www.hp.com/retiree/feedback_other.html
http://www.hp.com/retiree
http://intranet.hp.com/marketing/brandmarketing/ebe/Pages/HPRetireesLaunchaNewFaceonFacebook.aspx
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Holiday Luncheon 2009 

 
By Charles (Chuck) House and Gary Ruppel  

Photos by Deihleen Claffey and Carol Nakamoto 

 
A festive gathering of some 300 was held at the Crowne 

Plaza Cabana Hotel in Palo Alto on December 7.  The 

occasion brought together many of HPRECôs former 

presidents, including Fred Andersen, who was first 

appointed to the position in 1979.  Joining Fred were 

Alice McChesney (representing her late husband Lew), 

Gladys Anenson, Bob Kalsey, Al Bagley, Bill 

Wolfinbarger, Jim Cole, Gerry Priestley, Don Higgins, 

and Stan McCarthy.  Those still with us and unable to 

attend were Ray Rooney, Olga Wholey (representing her 

late husband Bruce), Dick Miller and Ted Blomquist. 

 

Fred Andersen (94) gave a hearty 

welcome to the attendees.  What he 

didnôt reveal was that his pickles won 

first prize in the Orange County Fair, and 

his strawberry jam came in third place.  

Thanks go to Fred, accompanied by his 

daughter Barbara, for coming all the way 

from San Clemente, CA to join us! 

 

Don Higgins had the pleasure of 

introducing Chuck House who gave a short talk about 

the new book, ñThe HP Phenomenon: Innovation and 

Business Transformationò that Chuck and Raymond 

Price co-authored.  The book was recently released by 

Stanford University Press.  Using a few PowerPoint 

slides ï no surprise 

for those who have 

known Chuck for a 

while ï he opened 

with questions 

about how do you 

ómeasure 

greatnessô at any 

company.  Most 

companies, said 

Chuck, ñgrade on 

sales, profit, and 

growth rate; most investors think those are connected 

directly to stock price.  But HP and the HP Way 

especially, were built on balance ï with a pact designed 

by Dave and Bill between these goals and the 

employees, and contribution, product quality, and 

unassailable ethics as the cornerstone for customers.  

The result: all of us were contributors, in a company that 

valued decision-making at the lowest possible level, and 

community involvement so that each of us could be 

incredibly proud of our company in our towns.  It was a 

great recipe.ò 

 

Chuck contrasted that 

with some óother 

approaches,ô and then 

spent time on some 

fascinating stories from 

HP history ï the LaserJet 

efforts, which succeeded 

only on the fourth try 

(with the same project 

leader, unimaginable in 

any other company); the 

HP 12C, an incredible 

invention that by rights should have come from a 

óbusiness companyô rather than an engineering company 

since it helped revolutionize math for bankers, stock 

brokers, and real estate agents ï hardly HPôs original 

customer set.  He talked about the first HP computer, 

designed because HP digital voltmeters measured 

voltages six times a second, and no technician could 

write that fast.  He reminded us about Hewlettôs fabulous 

HP 35. 

 

Since the ó90s, HP has faced enormous challenges from 

a new set of competitors, and HP has been confronted 

with a set of internal challenges from questionable 

reorganizations, to highly 

publicized corporate 

spying scandals that 

proved damaging for the 

company's reputation.  By 

now, most HPites and 

even some writers at 

Fortune and the Wall 

Street Journal realize that 

HP has grown larger than 

IBM ï sort of astonishing 

when we think back.  But even this group was startled to 

learn that HP is larger and has grown faster than the 

combined set of Apple, Cisco and Intel over the past 

decade.  Once again, Bill and Daveôs understated 

approach seems to prevail.  Agilent, meanwhile, has 

struggled even more, selling off four of its six major 

product sectors as competitors mounted stiff challenges. 

 

The Q & Answer 

session posed some 

tough questions:  how is 

the HP Way doing today 

at each company, and 

what could/should be 

done differently?  House 

averred that it wasnôt 

dead as some report, but 

it exists in pockets and 

Fred 

Andersen 

Don Higgins, Gene 

Doucette, Barbara McKee 

George Stanley, William 

Powell 

Jim and Ro Dinkey 

Ned Barnholt, Chuck House 
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sections, and groups that still honor the individual 

dignity of each employee ï it hasnôt been erased, but it is 

important to bear in mind that times change, and a 

company this big or changed this much simply cannot be 

quite as personal as the one we all remember.  At HP, 

only 12% of todayôs employees were at HP ten years ago 

when Lew Platt handed the keys to Carly Fiorina.  Only 

24% of the employees with Agilent at divestiture are still 

with the company.  Tumultuous, and hardly the ólong-

term employment, learn on-the-job, belief in the dignity 

of employeesô approach? 

 

While primarily a history of Hewlett-Packard, ñThe HP 

Phenomenonò also holds profound lessons for engineers, 

managers, and organizational leaders hoping to 

transform their own organizations. As the authors point 

out, "Somehow it feels 

important ï important for 

the legacy, doubly 

important for the future, 

and maybe most of all, 

important for the world to 

know that decency, ethics, 

and concern for the 

individual on the one hand 

and for the community on 

the other can be combined with effective business 

practices and contribution in products, services, and 

process for customers, vendors, employees, and 

shareholders alike.ò Bill and Dave would have been 

proud if it persists, concluded Chuck. 

 

Note:  Additional information regarding the luncheon is 

contained in Marthaôs message. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Music! Music! Music! 
By Pat Fausett 

 

On November 18th, thirty-seven 

die-hard music lovers met at the HP 

Cupertino Site at 7:30 a.m. for a trip up 

to San Francisco and Davies Symphony 

Hall. We were off to hear the San 

Francisco Symphony do their final 

rehearsal of the Brandenburg Concertos 

for their evening performance later that 

day. Coffee and doughnuts were served 

before the music started, and excellent 

un-reserved seats were available for all 

of us. 

 

Alexander Barantschik was the 

Concertmaster and violinist, and what a 

violinist he was! I think all of us were in 

awe of how he could make his violin 

ñsing!ò 

. 

If you have never attended one of the 

Symphonyôs open rehearsals, you are 

missing a truly wonderful event. They 

have a series of them every year, and 

individual tickets are just $18 for a 

marvelous musical experience. While 

HPREC has made such a trip in previous 

years, this was a ñfirstò for many of us, 

and was well worth the early rising time. 

 

At 12:30 p.m. we all re-boarded our bus, 

driven by one of our favorite drivers, 

Philip Jetson, and headed to Half Moon 

Bay for lunch at Samôs Chowder House. 

The day was spectacular, and the view of 

the ocean from inside the restaurant was 

terrific. A very yummy lunch was had by 

all, with the lobster roll sandwich being 

the favorite. Once again, the Travel 

Committee has ñfoundò another good place to eat!! 

 

On our way back to Cupertino, several members 

voiced appreciation for what a wonderful day trip this 

was, and that we should do it next year. We hope that 

more members will take advantage of these 

adventures with us, as we do have a lot of fun! 

Steve Beitler, John 

Weidert, Karen Lewis 

Are you a techie and 

need a creative outlet? 
 

  How about volunteering some time to 

become a member of HPRECôs fun, 

dedicated technical team? 

  We are looking for someone to assist in 

enhancing and maintaining HPRECôs 

membership database application.  Seeking 

programming skills which include a good 

working knowledge of VB6, VBA and MS 

Office. 

  For more information, contact Phyllis Hoff 

at (650) 968-2460. 
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This composite picture presents the attending past Presidents: (Gary Rupple, announcing), Fred 
Andersen, Alice McChesney(representing her late husband, Lew), Gladys Anenson, Bob Kalsey, Al 
Bagley, Bill Wolfinbarger, Jim Cole, Gerry Priestley, Don Higgins and Stan McCarthy.

Additional Pictures from the Holiday Luncheon

Martha Maris, Homer Wong and Carol Nakamoto having fun give Holiday gifts to attendees.

Attendees 
enjoying 
dessert, coffee 
and the 
presentations.


